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HoMe
Homemaker Services (Non-Medicare Certified,  
Licensed) Provides “hands-off” care such as helping with 
cooking and running errands. Often referred to as “Per-
sonal Care Assistants” or “Companions.” This is the rate 
charged by a non-Medicare certified, licensed agency.

Home Health Aide Services (Non-Medicare Certified, 
Licensed) Provides “hands-on” personal care, but not 
medical care, in the home with activities such as bath-
ing, dressing and transferring. This is the rate charged 
by a non-Medicare certified, licensed agency.

Home Health Aide Services (Medicare Certified)
Provides “hands-on” personal care and sometimes 
skilled care associated with a nurse visit in the home. 
Assist with activities such as bathing, dressing and 
transferring. This is the rate charged by a  
Medicare-certified agency.

Adult Day Health Care
Provides social and other related support services in a 
community-based, protective setting during any part of 
a day, but less than 24-hour care.

Assisted Living Facility (Private one Bedroom)
Provides “hands-on” personal care as well as medical 
care for those who are not able to live by themselves, 
but do not require constant care provided by a  
nursing home.

Nursing Home (Semi-Private Room)
Provides skilled nursing care 24 hours a day.

Nursing Home (Private Room)
Provides skilled nursing care 24 hours a day.
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e N D  N O T e s

1 AARP Public Policy Institute (2007) “Long-Term Care Trends”.
2  LIMRA International, u.S. Individual Long-Term Care Insurance Sales and In Force Results 2008. Long Term Care Insurance 

underwritten by Genworth Life Insurance Company, and in New york by Genworth Life Insurance Company of New york.
3  the Choice & Affordability Index does not measure or reflect the long term care services capacity (number of beds) available 
in a region, or the quality of care. Rather, the index reflects the number of facilities in the region in proportion to the 65+  
population along with the cost of care in that area.

4 Percentage increase represents the compound annual inflation rate for surveys conducted by Genworth from 2005 to 2009.
5 Ibid
6  In 2009, CareScout collected more data than in previous years on private pay home health aide rates associated with skilled 

services. This new data raised the regional and national averages; therefore, this increase does not necessarily represent an 
increase in actual costs of this type of care.

7 Percentage increase represents the compound annual inflation rate for surveys conducted by Genworth from 2005 to 2009.
8 Data has only been collected for the past two years, so five-year annual growth rate is not available.
9 Percentage increase represents the compound annual inflation rate for surveys conducted by Genworth from 2005 to 2009.
10 Ibid
11 Ibid
12 Genworth claims experience as of 12/31/2008.
13 Percentage increase represents the compound annual inflation rate for surveys conducted by Genworth from 2005 to 2009.
14  the Choice & Affordability Index does not measure or reflect the long term care services capacity available in a region, or the 

quality of care. That is, they do not take into account the total number of nursing home or assisted living beds or number of 
home health aides available in a region. Rather, the index reflects the number of facilities in the region (not the number of 
beds) from which a consumer can select. Therefore, as an example, while the New york City area may have a limited number 
of choices from which to choose for long term care services, New york City nursing homes may be large enough to supply 
the capacity needed for the region (that is, they may have many beds).

15  The Genworth survey covers 331 regions, including 276 MSAs as defined by the u.S. Census Bureau. Consistent with its 
mission to bring a granular view to certain large MSAs, the survey breaks the New York City and Washington, D.C. MSAs  
into smaller regions defined by counties, consistent with methodology employed by CareScout for the previous six years. 
For example, parts of the New york City MSA are segmented into a northern New Jersey region (“NJ-Northern NJ”) and a 
southwest Connecticut region (“Ct-Bridgeport”); in addition, parts of the Washington, D.C. MSA are segmented into a  
Baltimore region (“MD-Baltimore”) and a Bethesda region (“MD-Bethesda”). Therefore, the total 331 regions comprise  
276 MSA regions, four additionally segmented regions, and 51 “rest of state” or entire “state” regions.

16  Homemaker services are sometimes also referred to as “personal care services,” or “companion” services.
17 Compound annual growth/ inflation rate = [(Ending Value ÷ Beginning Value)1/n] – 1; where “n” is the number of time periods.
18 Ibid
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about CareSCout
Headquartered in Waltham, Massachusetts, CareScout helps Americans across the United States find quality care providers 
for their long term care needs.  As an objective source for this provider information, CareScout, now part of the Genworth 
Financial family of companies, developed the nation’s first quality-of-care ratings system for certified nursing homes and 
home care providers.  Large employers, risk underwriters and families rely on CareScout’s proprietary ratings system, the 
CareScout network and its database of more than 90,000 nursing homes, assisted living facilities and home care agencies to 
help find and arrange the most appropriate care for loved ones. For more information, visit www.carescout.com. 

about Genworth FinanCial

Genworth Financial, Inc. (NYSE:GNW) is a leading Fortune 500 global financial security company. Genworth has more than 
$100 billion in assets and employs approximately 6,000 people with a presence in more than 25 countries. Its products and 
services help meet the investment, protection, retirement and lifestyle needs of more than 15 million customers.   

Genworth operates through three segments: Retirement and Protection, U.S. Mortgage Insurance and International. Its 
products and services are offered through financial intermediaries, advisors, independent distributors and sales specialists. 

Genworth Financial, which traces its roots back to 1871, became a public company in 2004 and is headquartered in 
Richmond, Virginia. For more information, visit Genworth.com. 

From time to time, Genworth releases important information via postings on its corporate Web site.  Accordingly, investors 
and other interested parties are encouraged to enroll to receive automatic e-mail alerts and Really Simple Syndication (RSS) 
feeds regarding new postings.  Enrollment information is found under the “Investors” section of Genworth.com.  

Insurance and annuity products:
• Are not deposits.  • Are not insured by the FDIC or any other federal government agency.
• May decrease in value. • Are not guaranteed by the bank or its affiliates.

Visit genworth.com/CostofCare to:
• compare costs across locations
• calculate future costs of care
• get more information about the Cost of Care Survey

©2005-2009 Genworth Financial, Inc. and National Eldercare Referral Systems, Inc. (CareScout).  
All rights reserved. Genworth, Genworth Financial and the Genworth logo are registered service marks of Genworth Financial, Inc.

Alzheimer’s Association and Genworth Financial, Inc. have entered into a strategic relationship that permits Genworth’s use of the 
Association’s trademarks and/or logos.  The use of the Alzheimer’s Association logo does not constitute an endorsement of the  
Company’s products and services.




